
                    
         
 

XOVIS BRINGS GROUNDBREAKING  
RETAIL ANALYTICS TECH TO NRF 2026  

BERN, SWITZERLAND (January 5, 2025) — Xovis will introduce a groundbreaking new 

retail analytics product at the January opening of NRF 2026 in Manhattan. The result of 

years of hardware engineering and 3D stereoscopic research, the product will be unveiled 

on the opening day of the event at Booth 6557 in the Javits Center. 

Breakthroughs in embedded AI computing capacity have broadened the range of 

hardware solutions Xovis can offer to data-driven retailers. Building on these advances, 

the company’s newest product is poised to set a new industry benchmark by enabling 

large-area applications in a cost-efficient and scalable manner. 

“The retail industry has been reshaped by powerful economic, technological, and 

behavioral forces over the last decade. Xovis has developed a product that harnesses 

major advances in Edge AI Computing to address traditional retailers’ most pressing 

issues in a cost-efficient and responsible manner,” said Christian Studer, CEO of Xovis. 

NRF 2026 is already being billed as a turning point in the discussion around AI-powered 

solutions, as the world’s largest companies shift from ideation to implementation. Both 

the timing and the venue provide an ideal stage for releasing innovative technology that 

reflects the promise and real-world impact of advanced machine-learning research. 

Xovis has developed deep market expertise by consistently delivering innovative 

technology solutions across a wide range of retail segments. The company has built a 

strong reputation for helping retailers automate key processes and enhance revenue 

through advanced behavior analytics that provide insights—from the door to the 

showroom floor. 

“We are extremely excited and very proud of what we’ve achieved, and we cannot wait 

to share this with the retail industry,” said Anne Wyder, Xovis’ Managing Director of 

Channel Sales. “This product was directly shaped by input from leaders at some of North 

America’s and Europe’s largest retailers and was designed specifically to address 

security and experiential challenges across the brick-and-mortar space.” 

 



INTERVIEW OPPORTUNITIES 

Journalists covering AI applications in retail—or those interested in speaking with Xovis 

executives about the future of brick-and-mortar—are invited to attend the launch. 

To schedule an interview, please contact nathan.walters@xovis.com. For meetings at 

the booth between January 11–13, please connect onsite with Lisa Maier. 

ABOUT XOVIS 

Xovis is a market-leading technology company that develops, manufactures, and sells 3D 

stereovision sensors and related software solutions for the precise counting and analysis 

of people flows worldwide. Retailers, public transportation operators, facility managers, 

and more than 120 airports use the company’s sensors to optimize resource allocation 

and enhance data-driven decision-making. Easy integration, data privacy compliance, 

high precision, and AI-based features characterize Xovis technology. 

Founded in 2008, the Xovis Group has more than 600,000 sensors installed globally, 

employs 200 people worldwide, and maintains offices in Boston (USA), Bern 

(Switzerland), Berlin (Germany), and Gurugram (India). 

For more information about Xovis and its solutions, visit www.xovis.com. 

 

 


